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Introduction.

The brand manual is the guide that keeps all of your design on 
the straight and narrow. It’s the document that shows you what 
your ‘house fonts’ are, which palette of colours best represent 
your business. And it shows everyone who designs for your   
business how to make sure that each piece of collateral look like 
it’s come from the same company.  
 
This helps ensuring that everything is correct stylistically when it 
comes to products and assets inside and outside company walls. 
Preventing any misconceptions about who you are as a company 
and where the product is from.

This is important because it is the face and identity represented 
by the company to the outside world. It defines the company in 
the eyes of the public. It strengthens the relationship between 
the company and the clients, the feelings they associate with the 
products and services provided, it strengthens the brand identity 
of the company ensuring you are associated with your products.  
 
So when a top notch, quality service is delivered, your brand is 
rewarded by customers enjoying and recommending this identity 
over other competitors and services available.

Why is this important.
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Using the Logo.
 
This section explains how sizing and the look of 
the logo is correctly done along with explaining the 
wrong uses and why it should not used in some ways.

Do not stretch or resize it unproportionally.
 
This means that if you need to resize and fit the logo to something you keep 
the correct proportions. It will be visible and look unprofessional if the logo 
is bent out of shape. Displayed here are a few extreme examples.

X X Yes

Tilting and changing the allignment.
 
Generally you want to avoid tilting and skewing the logo on its sides. it 
should be aligned and visually pleasing as it is. There are very few exceptions 
to this and should be done with discretion if at all.Below is an example of a 
bad tilt. it is only slightly to the right but it does not look right.

Logo text.
 
The logo text should accompany the Logo design and be aligned with the 
logo when text is used,  The exception to this is when tilting the Logo to fit 
the design on a T-shirt or something that may require it.In this case the text 
should be omitted, as it does not look good, and it affects legibillity  
negatively if it is done that way.



Fonts and typography. 
 
House fonts are listed here along with the correct 
uses as well as some examples of bad use of fonts 
and typography in conjunction with brand rules.

House fonts.
 
The house fonts used for this design are the “Lithos pro” typeface family. 
For text, books, recipes and brochures, meaning extended text should be ie  
“Calluna” with the use of “Calluna Sans” for headlines.
 
“Lithos pro” should only be used with headlines and shorter text like a pro-
gram or headlines.    
 
“Lithos pro” is used for the logo text. It should be used along with the logo as 
well as on the #SVARTLAMON. It Should never be used for other text, 
especially not for long text segments as this would negatively effect the  
legibility and completely ruin the readers ability to consume the  
information you are trying to define. 
 
I have displayed some examples here for correct use and to give a visual   
impression of each typeface. Even though the typefaces may look similar in 
some instances, ie Lithos Pro regular and Lithus Pro Black, They each have 
their own uses and diffrences. Call them characteristics and distingtions if 
you will. 
 
Some distingtions visualised as a ships crew : 
The Lithos Pro regular font is the ships captain. 
The calluna font is the ships deckhand. 
The Lithos Pro Black font is the ship.

This is Lithos Pro  
Regular, Use this on logo 
type.

This is Lithos Pro Black Use this 
for headlines and extra umph.

This is Calluna.  
Use this for long text/info for legibility if you 
are unsure what typeface to use for this.
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Colours. 
 
Explaining the use of colours and what colour 
tones are associated with this companys 
defined tones for this specific brand identity.

Swatches.
 
Depending on what colors you need the logo to work with and what use and 
association they would have there are created different swatches of colour to 
define this. 

The Red tints / swatch is a set of strong colours. they may be used in high 
contrast situations however, be careful and thoughtful when putting these 
to use. There is a reason red is concidered an agressive colour.
 
The Orange tints / swatch is to be used in accordance products and colours 
used to emphasize the logo and the summer feel of the sunflowers. 

The Green tints / swatch complements the greens in the logo and can also be 
used to contrast the red colours in the design.

The blue tints / swatch is to be used as a background colour for the logo as 
they contrast the logo and work well as a contrast against the sunflowers.  
 
Colours should be used as working contrasts and emphasize the right 
amounts of colors. Even though you have  an amount of freedom with these 
selections, they should be used with a certain amount of care, this is to keep 
from creating bad contrasts and strange combinations.  
 
If in doubt and you have to do something about it now, use black and white.



Examples. 
Here are some examples of using the designs in accordance with the different items defined.



In conclusion.
This brand manual was created to keep the designs from falling 
into the biggest pitfalls concerning the brand provided. 
 
A guide to avoid the biggest mistakes when designing your  
packaging t-shirts and Logos for its different uses. 
 
Using this brand manual along with some common sense should 
keep your designs on the straight and narrow. Meaning it looks 
correct and well thought out upon use.  
 
There are however a chance to do something wrong every now 
and then. If in doubt consult an in-house designer or the   
designer that created this brand guide for you. 

Designer : Johan Tørhaug 
E-mail : jt@atrum-illusions.com


